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Stuttgart/Germany, August 19, 2021

Around 13,000 employees worldwide take up
MAHLE’s coronavirus vaccination offer

¢ A positive result for MAHLE’s corporate coronavirus vaccination initiatives in
seven countries: China, Germany, India, Japan, Mexico, Austria, and Slovakia

¢ Up to 80 percent vaccination rates achieved at MAHLE locations

o MAHLE Corporate Executive Vice President Human Resources, Anke Felder:
“An important contribution toward containing the pandemic”

MAHLE has largely completed its worldwide company vaccination
initiatives to combat the coronavirus pandemic. The response from staff
was very positive. Altogether, around 13,000 employees were vaccinated,
including one in every four staff in Germany and half the workforce in
China. The international automotive supplier offered vaccinations to its
employees in China, Germany, India, Japan, Mexico, Austria, and Slovakia.
In some cases, locations were able to extend this offer to family members.
“The progress and success of our company initiatives to vaccinate against
COVID-19 give us reason to be hopeful and confident. We have made an
important contribution toward containing the pandemic,” said Anke Felder,
Corporate Executive Vice President Human Resources and member of the
MAHLE Management Board, speaking from the company’s headquarters in
Stuttgart/Germany at the end of the vaccination campaign.

MAHLE began planning its worldwide vaccination program at the beginning of
2021. Wherever a company vaccination initiative was possible, MAHLE made the
appropriate preparations. Depending on the country and the size of the location,
the vaccinations were either administered by in-house medical staff and company
doctors or with the support of local doctors and vaccination centers.

In China, MAHLE achieved a high vaccination rate by introducing numerous
measures. Free shuttle buses took employees to nearby vaccination centers, and
mobile vaccination teams came directly to MAHLE locations. The measures
proved successful: more than half of the approximately 10,000 employees
received their COVID-19 vaccinations through MAHLE.
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In Germany, company vaccinations began nationwide in June for all those who
had not yet been offered a vaccination by other means. At twelve locations,
around 3,000 staff came forward, meaning that a good quarter of employees and
some of their family members were vaccinated by MAHLE. At MAHLE’s
headquarters in Stuttgart-Bad Cannstatt, Stuttgart’s Filderklinik supported the
company vaccination initiative in a specially erected vaccination tent. The
company and the clinic have a long-standing and close relationship through their
involvement with the MAHLE Foundation.

MAHLE locations in India also completed their vaccination initiative, which was
run through private hospitals. Overall, two-thirds of employees took advantage of
this opportunity.

MAHLE saw its fastest vaccination progress in Japan. In the Greater Tokyo area,
around 80 percent of MAHLE staff and some family members received their first
vaccination within just one week.

In Mexico, the company parking lot at the Ramos Arizpe plant was quickly
repurposed as a pop-up vaccination center. More than 60 percent of MAHLE
employees in the priority groups receive their longed-for vaccination in this way,
but their family members and partly staff from from other companies in the region
did as well.

MAHLE built a vaccination station at the St. Michael plant in Austria. The in-
house medical team vaccinated 45 percent of the plant’'s employees.

The Namestovo plant in Slovakia used the slogan, “Everyone in a single day.”
This resulted in 20 percent of plant staff and some family members coming in for
vaccination.

“I'm personally delighted that our company offer has meant we could contribute
toward the increased safety and protection of our employees during the
pandemic,” said Anke Felder, commenting on MAHLE's efforts. “Vaccination is
the only way we will see an end to the pandemic and a return to normal life,” she
added. Ms. Felder thanked everyone involved in the vaccination initiatives and
the Group-wide task force for their outstanding work in organizing this global
healthcare campaign—a first for MAHLE.
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The vaccination initiative at the
Stuttgart location was carried out

in partnership with the Filderklinik.

MAHLE and the Filderklinik have
a close relationship through their

work with the MAHLE Foundation.

The project managers from MAHLE
and Stuttgart’s Filderklinik were
impressed by the excellent
teamwork on site: (left to right — all
tested prior to his meeting) Ansgar
Tonh&user (MAHLE), Nikolai Keller
(Filderklinik), Anke Felder (MAHLE),
Achim Zepter (MAHLE), Dr. Stefan
Hiller (Filderklinik), Steffi Makurath,

The vaccination team in Stuttgart
briefed each patient carefully before
every vaccination.

and Andreas Blum (both MAHLE).

More than half of MAHLE’s around
10,000 employees in China
received their COVID-19
vaccinations with the company’s
support.

The vaccination station in St.
Michael/Austria delivered
vaccinations quickly.

Vaccinations in large tents:
MAHLE’s Ramos Arizpe plantin
Mexico vaccinated its employees in
a pop-up vaccination center on the
company parking lot.

Page 3 of 4



MAHLE

Contacts in MAHLE Corporate Communications:

Ingo Schnaitmann

Corporate and Business Press Spokesperson
Phone: +49 711 501-13185

E-mail: ingo.schnaitmann@mahle.com

Margarete Dinger

Corporate Communications Spokesperson
Phone: +49 711 501-12369

E-mail: margarete.dinger@mahle.com

About MAHLE

MAHLE is a leading international development partner and supplier to the automotive industry. The technology group is now
broadly positioned in the areas of powertrain technology and thermal management with a clear focus on future topics relating to
mobility. As part of its dual strategy, MAHLE is working both on the intelligent combustion engine for the use of hydrogen and
other nonfossil fuels and on technologies that will help the fuel cell and e-mobility achieve broad acceptance in the markets. The
product portfolio of the company, which was founded in 1920, addresses all the crucial aspects of the powertrain and air
conditioning technology. Half of all vehicles in the world now contain MAHLE components. #weshapefuturemobility

In 2020, MAHLE generated sales of approximately EUR 9.8 billion and is represented in over 30 countries with more than
72,000 employees in 160 production locations and 12 major research and development centers. (Last revised: 2020-12-31)
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